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HIT YOUR BEST SHOTS. 
MORE OFTEN. 





INTRODUCING AN ENGINEERING BREAKTHROUGH 
FROM PRINCE. By replacing traditional pin-sized string 


ENGINEERED | 
SWEET ZONE | holes with giant O-ports, our driven and never-satisfied 
54% LARGER | 


engineers reinvented the tennis racquet again — creating 
a super aerodynamic frame with a more responsive stringbed. 
This increases the sweet spot by 5496 which means you hit 
your best shots more often. What's truly impressive is that we 
did it all without enlarging the racquet head, increasing its 
length, or adding weight. So it's easy to manoeuvre and quicker 
through the air. Available in Silver for extra power, Blue and Red 
for all-around playability and the 0° Tour for ultimate Tour 
control. Stop trying to hit a Sweet Spot. Start hitting a 


Sweet Zone. princetennis.com/O3. 
ENGINEERED FOR THE ZONE. 
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My Serve 





My Serve - welcome to another issue of 
RacquetTech magazine. 

Changing of the guard.- With Andre Agassi and Martina 
Navratilova retiring this month after the US Open, the 
last two top players from their generations are gone. 
Hopefully, from the new generation of players, a few 
champions will emerge to take their place, along with 
Roger Federer. 

In this issue, we have included stringing information 
from Roland Garros and Wimbledon. You can take a look 
what the pros are changing from one surface to another. 
Several changed from polys to hybrids on grass or a few 
from hybrids to natural gut. Some never change any- 
thing, whether they are in a snowstorm or the desert. 
Women's lines of rackets are the most popular thing 
coming out this season. Head signed up Steffi Graf to 
help develop and promote their women's line of rackets, 
introduced in our New Products section this month. 

The latest surveys are showing a fairly stagnate market 
in most European countries. In the USA, the latest infor- 
mation coming out is that racket sales are up this year in 
units and dollars. Hopefully, this trend will come over to 
Europe in the next year. 


Mark Maslowski 
My Serve -Deutsch 


Willkommen zu einer weiteren Ausgabe von Rac- 
quetTech. 

Wa chablósung - Mit dem Rückzug von Andre Agassi und 
Martina Navratilova diesen Monat bei den USOpen, ha- 
ben sich nun die beiden letzten Spieler dieser Generation 
verabschiedet. 
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Hoffentlich werden ausderneuen Spielergeneration einige Champions entstehen, die 

- zusammen mit Roger Federer - ihren Platz einnehmen. 

In dieser Ausgabe berichten wir über die Besaitung bei den Tumieren in Wimbledon und Ro- 
land Garros. So können Sie verfolgen, wie die Profispielerihre Saiten von Platz zu Platz wech- 
selten. Mehrere Spieler wechselten auf dem Rasen von Poly- zu Hybndsaiten, einige Andere 
wechselten von Hybrid- zu Naturdarmsaiten. Manche Spieler wechseln dagegen nie - gleich- 
gültig ob sie in einem Schneestum oder in der Wüste spielen. 

Spezielle Schlagersenen für Frauen sind in dieser Saison am beliebtesten. Head gewann Steffi 
Graf fürdie Entwicklung und Promotion ihrer Frauenlinie, die wir in unserem Artikel über neue 
Produkte vorstellen. 

Jüngste Umfragen weisen einen ziemlich stagnierenden Absatzmarkt in den meisten eu- 
ropaischen Landem auf. Ausden USA vermeldet man dagegen, dassder Absatz von 

Sc hla gem, sowohl in Einheiten wie auch in Dollar, gestiegen ist. Hoffentlich wird uns dieser 
Trend im nächsten J ahr auch in Europa erreichen. 


Mark Maslowski 
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Deutschlands Nachwuchshoffnungen vertrauen 
seit Jahren auf Kirschbaum Tennissaiten: 

Jan Greve (Nr. 15 AK | DTB) 

Nico Hegge (Nr. 6 AK II DTB) 

Moritz Dettinger (Nr. З AK Ill DTB) 

Carmen Klaschka (Nr. 2 AK | DTB) 

Stefanie Weinstein (Nr. 8 AK Il DTB) 

Maike Zeppernick (Nr. 11 AK III DTB) uvm. 

Stand 1.2.2005 


Kirschbaum Sportartikel GmbH 
Tel.: 0 23 02-9 7050 
info@kirschbaum-strings.de 
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> New Products 






HEAD INTRODUCES AIRFLOW - 
THE FIRST RACQUET LINE MADE FOR WOMEN, BY WOMEN 


Following extensive research, development and worldwide play- testing, HEAD launches Air- 
flow, the first lightweight racquet line specifically developed for women, by women, to offer 
ultimate power, comfort and maneuverability. 

During the research- and- development phase, HEAD asked hundreds of women tennis play- 
ers from around the world to participate in focus groups, interviews and on- court play- tests 
to provide specific feedback and insight into what women want and need in a tennis rac- 
quet. This extensive research was the basis for the first prototype racquets. 

see Industry News p. 18 for the complete story. 








Head Airflow 3 
| Headsize 660 cm2 
(CT —— ا‎ len 
E са | gth 68.5 ст / 
aırflow 3 Profile 25/26/28 mm | 
Weight 2629 
Ва!апсе 35.8 cm 
Pattern 16 x 19 
Head Airflow 5 
Headsize 700 cm2 (CIT ا‎ 
length 685ст airflow^5 
Profile 28 mm 
Weight 29940 
Balance 34.5 cm 
Pattern 16 x 19 


www.fischer-tennis.com 
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MAGNETIC PRO No. 1 98 
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New Products 











Head Airflow 7 

Headsize 740 cm2 
Length 685 cm 
Profile 28/ 31/28 mm 
Weight 228 g 
Balance 34.5 cm 
Pattern 16 x 19 


: 1 | а> HEAD introduces the Power Series, a racquet line engineered to 
metalli maximize power by utilizing new HEAD Metallix technology. The 
line's premier racquet, Metallix 10, is now available in sporting goods stores. 
The Power Series answers the needs of players with short, compact swing styles that are 
looking to add power to their game. The Metallix 10 is an ultra- powerful and advanced 
game- improvement racquet. 

See Industry News p. 17 for the complete story. 
www.head.com 


Head Metallix 10 


Headsize 800 cm2 


| А Length 69.5 cm 
Tia ЕЕ ^^ li Profile 28/ 30/32 mm 
metallix WW з 
Ва!апсе 35.0cm 


Pattern 16 x 19 
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New Products 





Volkl has expanded their Boris Becker line of rackets. The rackets feature Energy Box, Energy Shaft and 
Sensor Handle System technologies. They have also introduced the BB 4 Attiva, expanding their Ladies 
racket line. 

Positioned at 5 & 7o'clock on the racquet head, the Energy Box is supported with Titanium and Lite 
Carbon. This material mixalong with the boxshape construction was designed to add stabilitytothe 
racquet. Especially on off-center shots,the Energy Box stabilizes the racqueti n a player and ensures a 
smoother and more precise game. 

TheEnergy Shaft's unique triangle shaped shaft construction was developed for one reason only: POWER. 
The Energy shaft stiffens the shaft area of a racquet,resulting in less energy loss and hence adding 
superiorpower to every shot. 

TheSensor Handle System's combination of two materials, TechnoGel™ (red) and EVA (yellow) in the 
shaft construction ensures optimum comfort because of their excellentvibration and shock absorbency. 
www.voelkl-tennis.com 






Volkl BB 1 
Head Size 710 cm2 
Length 70 cm 
Profile 29 mm 
Weight 255g p 
Balance 35 5 CM Volkl BB 4 
Patt | 
zd ne Head Size 690 cm2 X 
Length 68.5 cm 
Profile 27 mm 
Weight 260 g | 
Ва!апсе 33.5 ст : 
Pattern 16 x 19 : 
а. 
Volkl BB 3 
Head Size 690 cm2 
Length 68.5 cm 
Profile 27 mm 
Weight 265g 
Balance 33.0cm 
Pattern 16x 19 





9 


continued p. 12 


SIARS OF IOMORROW 


The Tennis Europe Junior Tour is the leading pan-European competitive forum 
for junior talent in any major sport. Jonathan Jobson reports 


reated in 1990, the Tennis Europe 

Junior Tour has long been the plat- 

form of choice for the launch of a suc- 
cessful career, and in recent years has herald- 
ed the arrival of such top players as Justine 
Henin-Hardenne, Roger Federer, Amelie 
Mauresmo, Marat Safin, Richard Gasquet 
and Maria Sharapova, to name but a few. 
The tour is divided into three age groups; 
under-lós, under-l4s and (since 2000) 
under-12s. In 2006, these three categories 
combine for a total of over 270 tourna- 
ments, staged across 43 of the 48 member 
nations of Tennis Europe. The exponential 
growth of the tour — which last year saw 
participation from around 8,000 players — 
represents an astonishing diversification of 
its original total of 43 tournaments over two 
age groups. 
In many ways a dress rehearsal for life on 
the professional circuit, the Tennis Europe 
Junior Tour also boasts a cumulative weekly 
ranking, ‘Player of the Year awards (former 
recipients include Rafael Nadal and Kim 
Clijsters), and a season-ending Masters 
tournament for the top eight performers in 
each category. As with professional tennis, 
an anti-doping program has been intro- 
duced in cooperation with the ITF in order 
to educate young players about the dangers 
of doping. 
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The appeal of the Tennis Europe Junior 
Tour extends well beyond its home conti- 
nent, and in 2005 players came from almost 
100 countries worldwide to participate. 
Guillermo Coria is one non-European to 
have excelled, ending the year as a top ten 
player twice, once as an U-14 and once U- 
16. Other players such as Andy Roddick, 
David Nalbandian, Lindsay Davenport and 
Alicia Molik also got a first taste of 
European competition on the tour. 

Tour events are played at three levels, rang- 
ing from the elite Category 1 events, which 
attract the strongest draws, to the more 
numerous and accessible Category 2 and 3 
events. Boys and girls events in both singles 
and doubles events are held at all tourna- 
ments, with some offering additional con- 
solation tournaments for early losers. In 
order to reduce the pressure to perform, 
rankings are not produced for the youngest 
age group, whilst player parties, cultura! 
exchanges and tourist trips encourage all 
players to focus on more than just their 
results. 

Team events form some of the highlights 
of the Junior Tour, with the Tennis 
Europe Winter Cups by Prince and the 
Summer Cups providing youngsters 


with an early opportunity to compete for ¥ 


their countries, whilst the European 


The Tennis Europe Junior Tour has 
proven to be a fruitful training 
ground for world-class players 
such as Safin and Sharapova 








Individual Championship title is arguably 
the most treasured prize of all. All three 
flagship events have an illustrious history, 
dating back to the founding of Tennis 
Europe in the mid-19705. 
Over a third of a million spectators filed 
through the gates in 2005 to see competi- 
tions that would be reported in over 780 
periodicals worldwide, garnering over 
12,000 minutes of TV and radio airtime. 
The image of the tour will receive a further 
boost in 2006, when Tennis Europe imple- 
ments a wide-ranging program of enhance- 
ments and extra services for players, fans 
and tournaments. 
The quality of play on the Tennis Europe 
Junior Tour is such that a myriad of former 
world No.ls, including Graf, Seles, 
Sanchez-Vicario, Becker, Edberg, Lendl, 
Moya and Wilander all displayed their tal- 
ents to an international audi- 
> ^ ence for the first time on the 
| European circuit, proving that 
' the tour really does provide 
| an opportunity to see the 
stars of tomorrow today. 











GAME 
TOUR 
CONTINENT 
ORGANISING COUNTRIES 
TOURNAMENTS 
VOLUNTEERS 
PLAYERS 
MATCHES 
TENNIS BALLS 
SPECTATORS 





12 & UNDER ! 14 & UNDER ! 16 & UNDER 
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‘Volkl BB 5 


Head Size 
Length 
Profile 
Weight 
Balance 
Pattern 


f Volkl BB 10 
Standard Length 


Length 
Profile 
Weight 
Balance 
Pattern 


Volkl BB 10 


Length 


Head Size 


New Products 


660 cm2 
68.5 cm 
25 mm 
280 9 
32.0 cm 
16 x 19 


645 cm2 
68.5 cm 
23mm 
295g 
32.5 cm 
16 x 18 


70 cm 





Völkl BB 7 


Head Size 
Length 
Profile 


Weight 


Balance 
Pattern 





Head Size 
Length 
Profile 
Weight 
Balance 
Pattern 


645 cm2 
68.5 cm 
24 mm 
260 g 
34.5 cm 
16 x 18 


J Völkl BB Smash 


660 cm2 
68.5 cm 
25 mm 
275 9 
31.5 cm 
16 x 19 


Ш Quarter 


pus: News 


prince Accolades Showered On Prince O3 Racquet Technology 


Launched worldwide last year, Prince O3 technology has rejuvenated sales of top- of- the- 
range racquets around the world as a result of new technology which demonstrates unprec- 
edented benefits: By re- engineering ordinary pin- sized string holes into revolutionary giant 
O- Ports, Prince created a racquet that expands the traditional sweet spot by up to 5496 
turning it into a Sweet Zone - allowing the player to hit more consistent shots, from more 
places on the racquet, more often! 


The technology also combined a larger sweet spot with faster, more explosive swing speed 
- without enlarging the racquet head, increasing its length or adding weight. 

The result is that ОЗ racquets opened up a slice of more than 40%of sales of high- priced 
products (more than £140) throughout Europe in 2005 - whilst in the UK the figure was al- 
most 50% 


"The incredible success of the O3 product line that we are experiencing globally at Prince is 
clearly re- establishing the Prince brand as the leading innovator in racquetsports technolo- 

gy," said Mike Ballardie, Vice President and Managing Director of Prince Sports Europe. "But 
at the same time, it is changing both the market and retail dynamics seen over the past five 
years away from price- related offers to technology- led performance." 


The 2005 series of four O3 racquets has been expanded in the UK this year to feature the 
ОЗ White, which has been adopted by world No4 and 2004 Wimbledon champion Maria 
Sharapova, and the O3 Hybrid Hornet, a racquet for aspiring competitive players which fea- 
tures the synergy of ordinary racquet technology enhanced with O3 Engineering for im- 
proved performance. 


Remarkably, the O3 White has already been chosen by the independent Which magazine as 
the 'Best Buy' in its latest report on tennis racquets - and the O3 Hybrid Hornet has been 
nominated as the 'best value and best overall' winner in the Club Players' Racquet Test in 
ACE Tennis Magazine. 

For the second year in a row, a Prince Tennis racquet has received the coveted US Ten- 

nis Magazine Editors' Choice Award: the O3 Hybrid Hornet clinched the 2006 Award in the 
publication's April issue. 

This year's success in ACE magazine follows the unparalleled achievement by a single 
brand in 2005 when the O3 Blue won the best buy for beginners/ improver; the O3 Tour 
clinched the best buy Pro racquet category and the O3 Silver captured the nomination as the 
‘most stylish’ racquet! 


Further indication of the success of ОЗ Technology can be seen in the astounding 50%con- 
version rate of professional players who have tried the racquets. More than 70 ATP and 
WTA players currently play O3 Technology. 

WWW.princetennis.com 
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Bow Brand Inte rn ational have again been appointed as the „Official 
Stringing Service to the Championships, Wimbledon“ for 2007. 

This will be the 21th consecutive year that Bow Brand have been servicing the 

players rackets. www.bowbrand.co.uk 


DUNLOP CELEBRATES ITS WMBLEDON CHAMPION 


Dunlop, one of the World's leading tennis brands is 
celebrating staff players and World Number One*, 
Amélie Mauresmo, becoming Wimbledon Champion 
2006 

Amélie beat Justine Henin- Hardenne, World Number 
Three* playing with a Dunlop M- Fil 3HUNDRED rack- 
et at The АП England Lawn Tennis Club's Wimbledon 
Championships on Saturday 8 July 2006 in 123 min- 
utes with a score of 2- 6, 6- 3, 6- 4 and became the 
first French woman to lift the Venus Rosewater Dish 
for 81 years. 

www.dunlopsports.com 












Been dreaming of the ideal 


adj. 1 bringing about or constituting a great 
} dis SUE stringing machine lately? 


or radical change and innovation in something. 
(revolutionary design) We asked a 1000 stringers 


See Stringway SURE IT LOOKS DIFFERENT, "2t f they could 


design their idea of 


BECAUSE IT [6 DIFFERENT. a perfect stringing machine, 


what would it be? 


VERY DIFFERENT. Here’s what they said. 


ee We want: 


` - Constant pull tensioning. 

- 360° clamps that can string 
all racquets. 

- A more supportive mounting 
system. 

- Micro computer control with 
customer data storage, various 
pulling speeds and tension 
calculation for mains and crosses. 

- Must be "bullet proof’ rugged 
and reliable. 

micro computer - Make it easy (fast) to string. 
controlled machine | - Make it affordable. 
with singe - Give us a long warranty and 
action clamps factory direct support. 


i һи»); | 


MRI and CRI workshops. For more information check our website at www.stringway.com. 
| 





MS200 foot 

operated mechanical 

machine with single 
action clamps | 


revo-lu-tion-ary 
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Stringway Is the official stringing 
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machine supplier of the ERSA for the 


For sales information or a distributor near you call us at * 51-224 5452/0 or email us at info@stringway.com 
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Ше News 


Prince O3 Technology Wins 2006 IDEA Award prince 


Racquet Technology Takes Bronze Award in Consumer Products Category 


Prince O3 racquets come in colours such as red, blue and silver, but this year they have a 
new tint of bronze. Prince O3 Engineered Technology is the winner of the Bronze Industrial 
Design Excellence Award (IDEA) in the Consumer Products category, recognising it as an 
outstanding consumer product design for 2006. 


“The IDEA Award is given to products that show exceptional design and engineering, and 

it is a privilege for our company to have been honoured with this outstanding award. At 
Prince, we live an ongoing commitment to give consumers an exceptional tennis experience 
through advanced technology and engineering," said George Napier, chairman and chief ex- 
ecutive officer of Prince Sports, Inc. "Our focus is to bring products to market that improve 
play; to be the benchmark for fresh thinking and innovation - and ultimately to set the bar 
for the industry." 


Decisions for the 2006 (IDEA) were based upon design innovation, benefit to the user, ben- 
efit to the business, ecological responsibility and aesthetics and appeal. 


The IDEA competition, sponsored by BusinessWeek and the Industrial Designers Society of 
America (IDSA), awarded a total of 499 entries this year. A complete list and analysis of 
each recipient is included in the edition of BusinessWeek published today (June 30) and in 
IDSA's quarterly magazine Innovation. www.princetennis.com 


HEAD INTRODUCES NEW PERFORMANCE LINE OF TENNIS BALLS 





The uncompromising quality of the HEAD brand now comes in a can; introducing an entire se- 
ries of HEAD quality tennis balls that are sure to meet your needs. 

Beginning July 2006 the new HEAD tennis ball line will be available and every player can get 
their hands on real performance and superior construction. From premium tournament and 
pro tennis balls to training tennis balls, balls for leisure players and perfect balls for beginners, 
HEAD ensures your game is at its best every time you take the court by offering a wide range of 


products: 

, Tournament - Made to meet the demands of the pros; the official ball of the ATP. 
, Championship - Top all- around performance; suitable for any court surface. 

, Practice - Durable, long- lasting training ball; good for infrequent players. 

, Methodical - Slower bounce; developed specially for beginners. 


HEAD tennis balls offer optimal constant pressure and elasticity, as well as extraordinary ball- 
surface contact. Created with SMART OPTIK felt for 19 %greater visibility and EncoreTM Tech- 
nology for 33 %longer life, HEAD tennis balls prove that while the best equipment won't ever 
take the place of talent of lessons, it certainly can make your game better. 

Recognized as the best by professionals, HEAD is the official tennis ball of the ATP, ATP Masters 
Series and Tennis Masters Cup Shanghai. The ball of the pros is now in your court. New ball. 


New game. HEAD Tennisballs. www.head.com 
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A CENTRE COURT GRAND SLAM FOR SLAZENGER AT WIMBLEDON 


Slazenger, the premium sports equipment manufacturer, has signed an additional 10 year 
contract extension with The All England Lawn Tennis Club that will make it the official ball 
supplier to The Wimbledon Championships until 2015. 


The contract, started in 1902, will make Slazenger's involvement with the world's greatest 
tennis tournament the longest partnership in sporting goods history - 113 years in total. 


The secret to Slazenger's Wimbledon ball success is the strong rubber core, the quality and 
type of cloth used, combined with a couple of classified ingredients! To ensure The АП Eng- 
land Lawn Tennis Club's high standards are adhered to its own experts work alongside top 
sports scientists at Loughborough University. 


Over 50,000 Slazenger tennis balls will be used during the Wimbledon championships this 
year. Every single tennis ball used at Wimbledon has to be individually hand tested for 
bounce, weight and compression. 





Summer ISPO 2006 


The organizers at ISPO are trying to revitalize tennis. With only 8 tennis exibitors this year, 
ISPO tried opening one hall to the public with a tennis court and several activities includ- 

ing trainers there to give lessons, giving ranking to players, measuring serve speeds and 
Speedmiton demonstrations. 

Only two of the major racket companies were there, Tecnifibre (MTS) and Dunlop, along with 
Kirschbaum Strings. 

Most of the other racket sports companies marketing and product managers were there 
having meeting but without stands. 

www- ispo..com 


Kirschbaum Strings MTS - Tecnifibre 
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HEAD UNVEILS NEW FXP PRESTIGE TEAM RACQUET 


HEAD introduces the new FXP Prestige Team, the latest addition to HEAD's 
FXP Team Series, which is designed to give players the best of both worlds by 
taking tour control and adding pop and maneuverability. This new version of HEAD's leg- 
endary Prestige has a similar racquet design to the tour model that 21 of the top 100 ATP 
pros play with today. A player favorite for years, the Prestige now comes in a 660 cm2/ 102 
in2 headsize and is ideal for aggressive players. 





Also equipped with Flexpoint technology and Liquidmetal construction, HEAD FXP Prestige 
Team provides players unmatched quality and innovation, as well as ultimate touch and 
great feel. Flexpoint offers players of all levels ultimate control with no loss of power. Two 
small holes located at the three o'clock and nine o'clock positions of the racquet head are 
cradled within dimples to create a precisely engineered "flexpoint" when the ball makes 
contact with the strings. Liquidmetal construction is designed to utilize all the energy a 
player's swing generates. Liquidmetal &alloy does not deform upon ball impact because of 
its atomic structure. 


Perfect for Frequent players who are serious about their game, the FXP Team Series provides 
the same characteristics and design of HEAD's pro tour models while maximizing control 
and offering more forgiving shots. The FXP Team Series includes the FXP Prestige Team, FXP 
Radical Team and FXP Instinct Team. www.head.com 





HEAD LAUNCHES NEW POWER SERIES LINE FEATURING METALLIX TECHNOLOGY 
Introducing Metallix 10 


f^ HEAD introduces the Power Series, a racquet line engineered to maximize 
power by utilizing new HEAD Metallix technology. The line's premier rac- 
quet, Metallix 10, is set to arrive at sporting goods stores and specialty tennis 





shops in July. 

HEAD has refined its product segmentation to create more specific, game- improving tech- 
nologies for a wider range of playing skills. The Power Series answers the needs of players 
with short, compact swing styles that are looking to add power to their game. The Metallix 
10 is an ultra- powerful and advanced game- improvement racquet. 

"HEAD has identified four distinct player segments - Tour, Team, Women and Power - mak- 
ing it easier to produce specific racquets for each type of tennis player," said Robert Marte, 
EVP of HEAD Racquet Sports Division. 

HEAD Metallix is one of the lightest and strongest new materials made today. It consists 

of a specially designed matrix of carbon fibers and a crystalline metal alloy that has a grain 
size 1,000 times smaller than that of a typical metal. The decreased grain size translates to 
an increase in strength. By applying this new technology to the Metallix 10, HEAD has cre- 
ated a lighter, stronger and more powerful racquet. 

Look for our Metallix 10 introduction in the New Products section this month. 
www.head.com 
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HEAD INTRODUCES AIRFLOW - 


THE FIRST RACQUET LINE MADE FOR WOMEN, BY А 


WOMEN 





- Following extensive research, development and worldwide play- testing, HEAD launches Airflow, 
the first lightweight racquet line specifically developed for women, by women, to offer ultimate 


power, comfort and maneuverability. 


During the research- and- development phase, HEAD asked hundreds of women tennis players from 
around the world to participate in focus groups, interviews and on- court play- tests to provide spe- 
cific feedback and insight into what women want and need in a tennis racquet. This extensive re- 


search was the basis for the first prototype racquets. 


In addition, HEAD partnered 
helped the HEAD team trans- 
racquet features designed to 

on the court. For nearly 17 
professional circuit, winning 22 
Gold medal while exemplifying 
sion of a true champion. Today, 
passionate about her game, and 
enthusiasm for the sport with 


“Whether you are a beginner, or 
want a game- improving racquet 
you step onto the court," states 
knew when | collaborated with 
truly empowers the female ath- 
HEAD answered the needs of fe- 
essential elements into the de- 


Lightweight Power: 





with tennis legend Steffi Graf, who 
late the extensive data into specific 
improve play and increase comfort 
years Steffi dominated the women's 
Grand Slam titles and an Olympic 
the ambition, character and pas- 
the married mother of two remains 
enjoys finding a way to share her 
others. 


a more advanced female player, you 
that feels right from the moment 
Steffi Graf, HEAD Team Member. "| 
HEAD they would deliver. Airflow 
lete." 

male players by incorporating three 
sign of Airflow racquets: 


Most women prefer a racquet that feels lighter, but still has the power to 
put the ball away. Airflow racquets are lighter than traditional counterparts, providing a great pick- 


up feel while still packing a punch. 


Perfect Balance: 


A traditional lightweight racquet tends to be quite head- heavy. HEAD lowered 
the balance point in Airflow racquets. The lower balance point, coupled with the lighter weight, cre- 


ates a smooth transition when making contact with the ball. 


Ergonomic Grip: 


Since a woman's hand is different than a man's, HEAD created an ergonomic 

grip that is thinner at the top and thicker at the bottom to best fit the anatomical 

structure of a woman's hand - ideal for more comfort, less strain and a two- 

handed backhand. For the best fit, the ergonomic grip is available in XS (0/1 or 4 1/8), S(2 or 4 


1/4), M (3 or 4 3/8) and L (4 or 4 1/2). 
www.head.com 
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Knots 





Knots - Updated Section for the 
2006- 07 ERSA Stringer's Digest 


We have decided to update the technique section of the Stringer's Digest this year in- 
cluding the knots section as many new knots are being used and a couple of the old 
ones are being put out to rest because of advantages with the new knots over the old. 
Wir haben uns entschlossen, die Technikseite, gemeinsam mit dem Abschnitt über Knoten 
unseres Stringer s Digest aufzufrisc hen. Hinzu gekommen sind viele neue Knoten, weiterhin 
sind einige der Alten raus genommen worden, da sie von anderen, neuen Knoten, ver 
drangt worden sind. 


THE TIE- OFF KNOT 
DIE TIE-O FF KNO TEN 


The Double Half- Hitch - The double half- hitch was the 
standard tie- off knot with the USRSA but we have found 
that with larger grommets in the frames today and thin- 
ner strings being used, the knot is not wide enough. Very 
often the knot will slide back into the grommet. The Half- 
Hitch is still the basis for most of the knots used today. 
Some stringers still use a single Half- Hitch but it can come 
loose and loose the tension on the strings. The Double 
Half- Hitch was used because it tightens against itself and | 
offers a secure string job that will not come loose. ; 

To tie a Half- Hitch just remember O- U- T. Over, under and Half-Hitch 
through. Thread the string over the anchor string, then under the 

anchor string, then through the loop. Tighten, then repeat and you have a Double- Half- 
Hitch Knot. 

Derdoppelte Half-Hitch - derdoppelte Half-Hitch warder Standard Tie-Off Knoten 
der USRSA schlechthin. Wir sind aber der Meinung, dass er aufgrund größerer Ösen und 
dünneren Saiten, in der heutigen Zeit nicht breit genug ist. Es passiert sehr oft, dass der 
Knoten in die Öse zurück gleitet. Einige Bespanner 
benutzen weiterhin einen einfachen Half-Hitch, aberer 
kann locker werden und daslockert die Spannung der 
Saite. Derdoppelte Half-Hitch wurde eingeführt, da er 
gegen sich selbst straff gezogen wird und so die Be- 
spannung absichert und ein Lockem verhindert. 

Um einen Half-Hitch zu knoten, sollte man sich O-U-T 
merken. Over, also über die Hauptsaite, dann Under, 
also unter die Hauptsaite und dann Through, also die 
Saite noch durch die entstandene Schlinge ziehen. 
Dann nur noch straff ziehen und den gleichen Prozess 
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wiederholen - fertig ist ein doppelter Half-Hitch Kno- 
ten. 


The Deadman's Knot - Another variation for 
thinner strings and larger grommets is to use the 
Deadman's Knot. You will tie a Double- Half- Hitch, 
but before tightening the first Half- Hitch, you insert 
_ a short piece of scrap string between the knot and 
the frame. This not only keeps the knot from sliding 
into the grommet, but also protects and cushions 
the knot against damage from broken grommets or 





sharp angles. 


Der Totmann-Knoten - Eine andere Möglichkeit für dünnere Saiten und größere Ösen ist 
der Totmann-Knoten. Man fängt wie bei einem doppelten Half-Hitch an, aberbevorman 
den ersten Half-Hitch stramm zieht, schiebt man ein kurzes, abgeschnittenes Stück Aussc huss- 
са Ке zwischen dem Knoten und dem Rahmen. Das verhindert nicht nur das Zurüc kgleiten des 
Knotens in die Öse, es beschützt und polstert den Knoten gegen Beschädi kaputten 
Ösen oder scharfen Kanten. 





Polyester String Knot - Here is an alternative knot 
recommended for polyester string not using a Half- 
Hitch. 

Knoten für Polyestersaiten - Hier ist eine Altemative, 
die für Polyestersaiten empfohlen wird und die nicht 
als Half-Hitch gebunden wird. 


Tourna- 


B ment Knot 

| - This knot is seen more often used by tourna- 
ment stringers than any other. The knot is also 
wider than the Double- Half- Hitch, it lays up nicely 
against the frame, and is very fast. You start with 
a Half- Hitch then go back through the backside of 
the loop with the tail. Then the first loop is pulled 
tight, then tighten the second loop. 
Tumierknoten - Dieser Knoten ist der meistgenutzte 
Knoten bei Tumierbespannem. Der Knoten ist eb- 
enfalls weiteralsderdoppelte Half-Hitch, legt sich gut an den Rahmen an und geht sehr 
schnell. Man beginnt auch hier mit einem Half-Hitch, um dann zur hinteren Saite des entstan- 
denen Schlinge mit dem Saitenende zurüc kzukehren. Dann wird die erste Schlinge stramm 
gezogen, und das wiederholt man dann mit der zweiten Schlinge. 





Tournament Knot Variation 1- First showed to me by Richard Parnell, but many other 
stringers have come up with this version or the next one by themselves and sent it to me. 
So | will not name it after someone as other stringers will tell me it is their knot. It is basi- 
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cally the same as the Tournament Knot except after 
the Half- Hitch you go around the anchor string one 
more time before going up through the loop of the 
Half- Hitch. 

Tumierknoten, Erste Variante - Dieser Knoten wurde 
mir erstmals von Richard Pamell gezeigt, aber viele 
andere Bespanner sind selbst auf diese oderauf die 
nachstgezeigte Variante gekommen. Deswegen 
mochte ich diese Variante nach keinem benennen, 
um so Diskussionen um den Namen zu vermeiden. 
Es ist im Grunde derselbe Knoten wie der oben be- 
sc hriebene Tumierknoten, allerdings geht man nach 
dem Half-Hitch ein weiteres Mal um die Hauptsaite 
herum, bevor man diese durch die Schlinge des Half-Hitch' s zieht. 





Tournament Knot Variation 2 - I think this is one of 
many knots used by Toru Yusuki, one of our Pro Tour 
Stringers in Japan. This knot is the same as the knot 
above but you go around the anchor string in the other 
direction before going up through the loop from the 
Half- Hitch. 

Tumierknoten, Zweite Variante - Ich denke, dasist einer 
von den vielen Knoten, die Toru Yusuki, einer unserer Pro 
Tour Stinger aus] apan, benutzt. Dieser Knoten wird 
ebenso ausgeführt wie die erste Variante, allerdings führt 
man die Saite um die andere Richtung, bevor man sie 
durch die Half-Hitch Schlinge zieht. 





Other variations starting with a Half- Hitch are also possible which | have seen at tourna- 
ments around the world. 

Natürlich gibt es andere Varianten von Knoten, die ebenfalls mit einem Half-Hitch beginnen, 
und wurden von mir auf Tumieren überall auf der Welt beobachtet. 


Many stringers feel it is necessary to increase tension on the outer mains or crosses to 
compensate for tension lost during tie- offs. Most of the machine manufacturers offer a tie- 
off button to add more tension on the last string. Some are automatic, usually adding 1096 
more tension on the last string, but with others you can set the increase you want. | have 
seen many stringers adding from 2 kilos to 5 kilos on the last string. | recommend adding 
less for gut and synthetics and more for monofilaments. It is much harder to pull the knot 
tight with a stiff polyester than with a multifilament or gut. 

Viele Bespanner sind der Meinung, dass es notwendig ist die Spannung an den äusseren 
Haupt- und Längssaiten zu erhöhen, um so den Spannungsverlust beim Tie-Off auszugleichen. 
Die meisten Maschinenhersteller bieten einen Tie-Off Knopf an, der mehr Spannung auf die 
letzte Saite hinzufügt. Bei einigen Knöpfen ist das voreingestellt, für gewöhnlich fügen diese 
etwa 1096 mehr Spannung hinzu, bei anderen kann man selbst die Spannungshöhe einstellen. 
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Bei vielen Bespannem habe ich beobachtet, dass sie etwa 2 bis 5 kg auf die letzte Saite 
hinzufügen. Ich empfehle da, für Dam und Synthetik etwas weniger und fürMonofila ments 
etwas mehran Spannung hinzuzufügen. Es ist viel schwieriger eine Saite aus steifem Polyester 
straff zu ziehen, als eine aus Multifila ment oder Da m. 


When pulling a tie- off knot use parallel pliers, cam action pliers or a starting clamp (my 
preference as they hold 35 kilo and | have never had one slip). Needle nose pliers slip very 
easily, possibly causing an injury, and can damage the string. Do not use the tensioning 
head to tighten the knot as you can easily break the string. Also, do not pull the knot too 
tight with pliers, another cause of string breakage during stringing. 


Wenn man dann den Tie-Off Knoten zieht, sollte man eine Kombizange, Cam Action Zangen 
oder eine Startklammer (meine Vorliebe, da diese 35kg halten und mir so noch nie etwas 
vemutsc ht ist) benutzen. Nadelzangen rutschen da leichter weg, verursachen so manchmal 
Verletzungen und können auch dabei die Saite beschädigen. Benutzen Sie keine tensioning 
head um den Knoten festzuzumen, da Sie dabei die Saite ebenfallsleicht beschädigen kön- 
nen. Auch sollten Sie darauf achten, den Knoten nicht zu fest mit der Zange zu ziehen, da 
dies auch eine häufige Ursache von Saitenschaden ist. 


Rock the knot back and forth a few times parallel to the anchor string, getting rid of the 
loose tension. Then pull the knot snug against the frame and release the clamp at the same 
time which keeps the tail close to the frame. Trim the string about М inch or 0.5 cm so it is 
below the edge of the frame. Do not trim it too short or the knot could come loose. 

Sc hütteln Sie den Knoten einige Male parallel zu der Hauptsaite etwas hin und her, so werden 
sie überflüssige Spannung los. Dann ziehen Sie den Knoten zum Schutz zum Rahmen hin und 
lósen dabei gleichzeitig die Klammer. So verbleibt dasSaitenende nah am Rahmen. Kürzen 
Sie noch die Saite auf ein 4 Zoll oder 0.5 cm runter, so dass es unter dem Rahmenrand an- 
liegt. Kürzen Sie es nicht zu stark, ansonsten lockert sich der Knoten. 


STARTING KNOTS 
STARTKNOTEN 


There are two possibilities with 2 - piece stringing, either using a starting Knot or using a 
starting clamp. With gut main strings, the ERSA recommends NOT using a starting knot as 
it could break the strings at high tensions. A starting knot is bulkier than a tie- off knot and 
/ or does not put too much pressure on the anchor string. Below are 4 starting knots, but as 
with tie- knots there are many variations, as we see travelling around the world. 

Hier gibt es zwei Möglichkeiten, falls Sie mit zwei Stücken bespannen: entweder Sie benutzen 
einen Startknoten oder eine Startklammer. Bei dem Einsatz von Darmsaiten in den Haupt- 
saiten empfiehlt die ERSA nicht eine Startklammer zu benutzen, da ansonsten die Saite bei 
hoher Spannung reißt Ein Sta rtknoten ist etwas speriger als ein Tie-Off Knoten und/oderfügt 
nic ht soviel Spannung auf die Hauptsaite hinzu. Unten finden Sie vier Vananten von Startkno- 
ten, aber wie bei den Tie-Off Knoten gibt es viel mehr Varianten, wie Sie auf der ganzen Welt 
beobachten können. 
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Standard Starting Knot - This knot is fine for thicker 
strings and small to medium sized grommets. It is a Half- 
Hitch then going back through the front side of the loop. 
Standard Start Knoten - Dieser Knoten eignet sich gut für 
dickere Knoten und kleine bis mittlere Ösen. Sie fangen mit i 
einem Half-Hitch an und gehen dann durch die vordere Seite 7; 
der Schlinge zurück. Р 





ton stringers as well as for tennis. Wrap the string 2-4 
times around the anchor string, go back close to the 
frame and slip the tail through the loops. 


Fisc herknoten - Dieser Knoten wird sowohl für Bad- 
minton als auch für Tennissc hlager benutzt. Wickeln Sie 
dazu die Saite 2-4-mal um die Hauptsaite, dann gehen 
Sie zurück zum Rahmen und ziehen das Ende durch die 
Sc hlingen. 





Figure 8 Knot - Some stringers prefer this knot as it is not tightened around the anchor 
string. The knot is tightened around itself and the 
bulk keeps it from slipping into the grommet. Make 
sure the grommet is not too large and the string 
very thin. 


Acht-Knoten - Dieser Knoten ist bei einigen Be- 
spannem sehrbeliebt, da ernicht überdie Haupt- 
saite gezogen wird. Der Knoten wird in Achterbe- 
wegungen um sich selbst gewickelt, und die so 
entstandene Masse verhindert das Zurückgleiten in 
die Öse. Passen Sie nur dabei auf, falls die Ose sehr ss 
groß ist und die Saite dagegen sehr dünn. 





Bulky Knot - The problem with the 3 knots above is 
that the tail points away from the frame. Sometimes 
a polyester tail can cut into your finger, so | came 

up with a bulky knot with the tail lying flush against 
the frame. Several tour stringers are using this knot 
as a tie- off for natural gut also. First, start out with 

a Half- Hitch, pull the loop fairly small, go over the 
anchor string and down through the loop. Then go 
under and around the anchor string, then up through 
| theloop on the other side. Pull the Half- Hitch up 
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and tighten, pull the loop down on the other side of the 
anchor string and tighten, and last pull the tail up on 
the first side again and tighten. This knot takes a few 
seconds longer to tie, but is very bulky, lies against the 
frame, and the tail lies flat against the frame. 
Dic ker Knoten - Ungünstig an den oberen Varianten 
ist, dass die Saite vom Rahmen weg zeigt. Manchmal 
sc hneidet die 
Polyesterspitze 
in den Finger, 
also dachte ich 
mir einen dicken 
Knoten aus, bel 
dem die Spitze 

Fig. 2 bündig am Rah- 
men anliegt. Viele Tumierbespanner benutzen diesen 
Knoten auch als Tie-Off Knoten für Naturdamsaiten. 
Zuerst beginnen Sie mit einem Half-Hitch, um dann Fig. 3 
eine sehr kleine Schlinge zu bilden. Dann ziehen Sie die Saite an einer 
Seite nach unten und ziehen die Saite durch die Schlinge auf der anderen Seite wiedernach 
oben. Zehen Sie die Schlinge hoch und ziehen sie fest, ziehen die Schlinge auf deranderen 
Seite der Saite und ziehen es wiederfest und zuletzt ziehen Sie die Saite über die erste Saite 
hoch und ziehen esfest. Esdauert etwaslänger diesen Knoten zu ziehen, aberesentsteht ein 
dicker Knoten, der am Rahmen anliegt und die Spitze sticht nicht heraus, sondem liegt flach 
am Rahmen. 





2 KOMM IN DIE WELT DER PTR 
PT. ENTDECKE DEN UNTERSCHIED 
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| SPEZ. SERVICELEISTUNGEN [PROFESSIONELLE BETREUUNG (INTERNAT. AUSTAUSCH 
Servicepaket fur Neumitglieder: Leistungen fur Jahresbeitrag: Extras und Vorteile: 
PTR Mitgliedskarte Berufsunfallversicherung Informationen, Mailings und News 
PTR Logo Aufbügler Berufshaftpflichtversicherung Nationale und Internationale Jobbórse 
PTR Logo Aufkleber Abonnement PTR TennisPro (in englisch) Sonderkonditionen auf PTR Kurse 
Lehrbuch Standard Methode (in deutsch) Abonnement US Tennis Magazin Sonderkonditionen TennisSport 
Int. Fachartikel in deutscher Übersetzung: Mitglieder-Handbuch PTR/TTK Bekleidungslinie 
"Best of TennisPro" Ausgabe 1, 2, 3 Int. Zertifzierung (nach bestandener Prüfung) Verträge HEAD und BABOLAT 
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Here are some interesting facts from Roland Garros 
and Wimbledon: 


- Wimbledon - over 2,000 rackets strung and Roland Garros over 
2,400 

- Tension Levels varied from 13 kilos to 34 kilos. 

- Around 55%of the rackets were restrung with unbroken strings, 
40%with broken strings and 5%new frames. 

- 10%of the rackets are strung with natural gut, 

- 25%of the rackets are strung with Hybrids 

- 80%of the pros use poly and co- polymer strings in all or in a 
Hybrid. 

- Only a few Pros use synthetic strings such as multifilaments and 
synthetic gut. 

- Wimbledon's Bow Brand Stringing service uses 9 Babolat ma- 
chines and Roland Garros Tecnifibre Stringing Service uses 19 Tec- 
nifibre machines. 

- Stringers at both tournaments come from 10 to 20 different 
countries every year. 





Ill 
"|| 
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ERSA Member Benefit 
Nick Goode, Goode Sport, the Ashaway importer for 
the UK is offering all UK ERSA members a 20% dis- 
count on urchases of 500 pounds sterling. 





Contact: 

Ashaway UK 

Newton House 

23a Broadwater Road 
Welwyn Garden City 
Herts. AL7 3AU 

T: +44 (0) 1707 321397 
F: +44 (0) 1707 375719 
E: sales@ashaway.co.uk 
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Player Name 
Roger Federer 
Rafael Nadal 
David Nalbandian 
Ivan Ljubicic 
Nikolay Davydenko 
James Blake 
Tommy Robredo 
Mario Ancic 
Radek Stepanek 
Marcos Baghdatis 
Andy Roddick 
Lleyton Hewitt 
Jarkko Nieminen 
Gaston Gaudio 
Tomas Berdych 
Fernando Gonzalez 
Robby Ginepri 
David Ferrer 
Nicolas Kiefer 
Andre Agassi 


Player Name 
Amelie Mauresmo 
Kim Clijsters 
Justine Henin-Hardenne 
Maria Sharapova 
Nadia Petrova 
Elena Dementieva 
Svetlana Kuznetsova 
Patty Schnyder 
Mary Pierce 
Lindsay Davenport 
Anastasia Myskina 
Nicole Vaidisova 
Martina Hingis 
Francesca Schiavone 
Dinara Safina 
Anna-Lena Groenefeld 
Daniel Hantuchova 
Flavia Pennetta 
Ai Sugiyama 
Ana Ivanovic 


Country 
SUI 
ESE 
ARG 
CRO 
RUS 
USA 
ESP 
CRO 
074z 
EYE 
USA 
AUS 
FIN 
ARG 
С2Е 
СНІ 
USA 
ESP 
ОЕВ 
USA 


Country 
FRA 
BEL 
BEL 
RUS 
RUS 
RUS 
RUS 
SUI 
ЕВА 
USA 
RUS 
CZE 
SUI 
ITA 
RUS 
GER 
SVK 
ITA 
JPN 
SCG 


Вгапа 
Wilson 
Babolat 
Yonex 
Babolat 

Prince 

Prince 
"Ррипіор 
Үопех 

Volkl 
Fischer 
Babolat 

Yonex 
Wilson 
Wilson 
Dunlop 
Babolat 
Babolat 

Prince 
Wilson 

Head 


Brand 
Dunlop 
Babolat 

Maillot Saverez 
Babolat 


Yonex 
Head 
Head 


Head 
Yonex 
Yonex 

Babolat 
Babolat 
Fischer 
Yonex 
Wilson 

Prince 

Wilson 


Racquet Model 


nSix-One Tour 
AeroPro Drive 
RDS-001 MP 
Pure Drive Team + 
O3 Tour 
Experimental 
M-Fil 300 
Ultimum RD Ti-80 
DNX 9 
M-Speed Pro No. One 
Pure Drive Roddick + 
RDS-001 
nSix-One 95 
nSix-One 95 
M-Fil 200 Plus 
Pure Storm Plus 
Pure Storm 
Shark DB MP 
nSix-One 95 
Flexpoint Radical 


Racquet Model 
M-Fil 300 
Pure Drive Team 
nTour Two 
O3 White 


RDS-001 MP 
Flexpoint Instinct 
Liquidmetal Prestige MP 


Flexpoint Instinct 
RDS-003 MP 
RQS-11 
AeroPro Drive 
Pure Storm Team 
Magnetic Pro Number One 
NSRQ 7 
nBlade 
More Control DB 
nTOur Two 





Headsize Вгапа 
90 Wilson/Luxilon 
100 Babolat 
98 Luxilon 
100 Babolat 
100 Luxilon and Polystar 
95 Luxilon 
98 Luxilon 
98 Babolat/Luxilon 
98 Pacific 
95 Luxilon 
100 Babolat 
90 Babolat/Luxilon 
95 Luxilon 
95 Kirschbaum 
95 Luxilon 
98 Luxilon 
98 Babolat 
100 Luxilon 
95 Wilson 
107 Luxilon 
Headsize Вгапа 
98 Babolat 
100 Babolat 
95 Maillot Savarez 
100 Babolat 
98 Luxilon 
100 Luxilon 
98 Kirschbaum 
100 Luxilon 
100 Luxilon 
100 Yonex 
100 Luxilon 
98 Luxilon 
98 Babolat 
100 Luxilon/Babolat 
98 Wilson 
97 Yonex 
95 Luxilon/Wilson 
A ROW A - 








String Model Gauge Tension 
Wilson Natural/Alu Power Rough 16L 21 
Pro Hurricane Tour 5L 24.5 
Original 16 
Pro Hurricane/VS Team 16L 
Original and Engergy 16 25/24 
Alu Power 16L 28.5 
Original 16 24/23 
VS Team/Alu Power 16L 
PrimeGut 16L 25/24 
Alu Power 16L 21/23 
Pro Hurricane/VS Team 16 29.5 
VS Team/Alu Power 16L 
Alu Power 16L 
Supersmash 16 27 
Alu Power 16L 
Alu Power Rough 16L 25 
Ballistic Polymono/VS Touch 16/16 26 
Original 16 23kg 
Natural Gut 17 
Alu Power 16L 
String Model Gauge Tension 
VS Touch 16 24 
VS Touch 16 29 
HT Tonic First Gold 15L 27 
Pro Hurricane/VS Team 16L 
Alu Power 16L 24/23 
Alu Touch 16L 24/23 
Touch Turbo 17 25/26 
TIMO 18 27/25 
Ace 18 
Poly/Natural Gut 16L 22/20 
Alu Power 16L 24/23 
Alu Power 17 27/26 
Pro Hurricane/Xcel Premium 16/17 28/27 
Alu Power/VS Touch 16 22.5/21 
Wilson Natural 17 28.5 
Poly/VS 1.30 16L 235 
Natural/Alu Power 17 24/23 
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Вгапа 
Nike 
Nike 

Yonex 


Diadora 
Prince 
Nike 
Sergio Tacchini 
Nike 
Nike 
Adidas 
Babolat 
Yonex 
Asics 
Diadora 
Nike 
Adidas 
Nike 
Diadora 
Diadora 
Adidas 


Вгапа 
Reebok 
Fila 
Adidas 
Nike 


Yonex 
Fila 
Adidas 


Nike 
Reebok 
Adidas 
Diadora 
Adidas 
Adidas 

Nike 

Nike 

Nike 
Adidas 


Footwear Model 
VAPOR S2 
Air Max Breathe 3 
SHT-305 
Speedzone Plus DA 
Freak 
Air Zoom Vapor 3 


Air Zoom Vapor 3 
Breathe 3 
Barricade IV 
Team All Court Roddick 
SHT-305 
Gel Sensation 
Attax DA 2 
Air Max Breathe Free Il 
Barricade IV 
Air Max Breathe Free Il 


Вгапа 
Nike 
Nike 

Yonex 

Diadora 
Nike 
Sergio Tacchini 
Nike 
Adidas 
Lacoste 
Yonex 
Asics 
Diadora 
Nike 
Adidas 
Under Armour 


Speedzone Plus DA Diadora 
Attax DA 2 Diadora 
ClimCool Feather 11 Adidas 
Footwear Model Brand 
Reebok 
X-Point Fila 
Barricade 111 W = 
VAPOR S2 Nike 
SHT-304 Yonex 
X-Point Fila 
Ваггісааде ІМ № Adidas 
- Nike 
Upset DMX Reebok 
ClimaCool Feather II Adidas 
Speedzone Plus DA Diadora 
Barricade ІМ W Adidas 
Barricade IV W Adidas 
Air Zoom Vapor Speed Nike 
Sergio Tacchini 
Air Max Breathe Free Nike 
Вагпсаде M iV Adidas 
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Player Name 
Roger Federer 
Rafael Nadal 
David Nalbandian 
Ivan Ljubicic 
Andy Roddick 
Nikolay Davydenko 
James Blake 
Tommy Robredo 
Mario Ancic 
Gaston Gaudio 
Fernando Gonzalez 
Radek Stepanek 
Lleyton Hewitt 
Nicolas Kiefer 
Tomas Berdych 
Robby Ginepri 
Marcos Baghdatis 
Jarkko Nieminen 
Thomas Johansson 
David Ferrer 


Player Name 
Amelie Mauresmo 
Kim Clijsters 
Justine Henin- Hardenne 
Maria Sharapova 
Nadia Petrova 
Svetlana Kuznetsova 
[41° ЕИДАБ Vs eere] qu 
Elena Dementieva 
Магу Рїегсе 
Patty Schnyder 
Anastasia Myskina 
Venus Williams 
Nicole Vaidisova 
Francesca Schiavone 
Martina Hingis 
Anna- Lena Groenefeld 
Dinara Safina 
Daniel Hantuchova 
Flavia Pennetta 
Maria Kirilenko 


GARROS 2006 


Country 
SUI 
ESP 

ARG 
CRO 
USA 
RUS 
USA 
ESP 
CRO 
ARG 
CHI 
GZE 
AUS 
GER 
CZE 
USA 
CYP 
FIN 
SWE 
ESP 


Country 
FRA 
BEL 
BEL 
RUS 
RUS 
RUS 
USA 
RUS 
FRA 
SUI 
RUS 
USA 
CZE 
ITA 
SUI 
GER 
RUS 
SVK 
ITA 
RUS 


Racquet 
Brand 
Wilson 

Babolat 
Yonex 

Babolat 

Babolat 
Prince 
Prince 
Dunlop 
Yonex 
Wilson 

Babolat 

Volkl 
Yonex 
Wilson 

Dunlop 
Babolat 
Fischer 
Wilson 
Dunlop 
Ргїпсе 


Racquet 
Вгапа 
Dunlop 
Babolat 
Wilson 
Prince 
Babolat 
Head 
Wilson 
Yonex 
Yonex 
Head 
Head 
Wilson 
Yonex 
Babolat 
Yonex 
Fischer 
Babolat 
Yonex 
Wilson 
Yonex 


Racquet Model 
nSix- One Tour 
AeroPro Drive 
RDS- 001 MP 
Pure Drive Team + 
Pure Drive Roddick 
O3 Tour 
Experimental 
M- Fil 3 Hundred 
Ultimum RD Ti- 80 
nSix- One 95 
Pure Storm Plus 
DNX 9 
RDX- 0010 
N Six One 95 
M- Fil 200 Plus 
Pure Storm 
M- Speed Pro No. One 
nSix- One 95 
M- Fil 2 Hundred 
Shark DB MP 


Racquet Model 
M- Fil 3 Hundred 
Pure Drive Team 
nTour 
O3 White 
Pure Storm MP Team 
Flexpoint Instinct 
nTour 
RDS- 001 MP 
Ultimum RD Ti- 80 
Liquidmetal Prestige MP 
Flexpoint Instinct 
n4 
RDS- 003 MP 
AeroPro Drive 
NanoSpeed RQ 7 
Magnetic Pro Number One 
Pure Storm Team 
Nanospeed RQ- 7 
nBlade 
RDX 300 


Racquet 


Headsize 


90 
100 
98 
100 
100 
100 
95 
98 
98 
95 
98 
98 
90 
95 
97 
98 
95 
95 
95 
100 


Racquet 


Headsize 


98 
100 
95 
100 
103 
100 
95 
98 
98 
98 
100 
110 
100 
100 
100 
98 
98 
100 
98 
103 


String 
Brand 
Wilson/ Luxilon 
Babolat 
Luxilon 
Babolat/ Babolat 
Babolat 
Luxilon AND Polystar 
Luxilon 
Luxilon 
Babolat/ Luxilon 
Kirschbaum 
Luxilon 
Pacific 
Babolat/ Luxilon 
Babolat 
Luxilon 
Babolat 
Luxilon/ Babolat 
Luxilon 
Babolat 
Luxilon 


String 
Вгапа 
Babolat 
Babolat 
Maillot Savarez 
Babolat 
TopServe 
Luxilon 
Wilson 
Luxilon 
Luxilon 
Kirschbaum 
Luxilon 
Wilson 
Luxilon 
Luxilon 
Top Serve 
Babolat 
Luxilon 
Luxilon/ Babolat 
Wilson 
Yonex 





Roland Garros 2006 saw Justine Henin-Hardenne and Rafael Nadal repeat their 2005 performances. 
Неге arethe Player Logs forthe Top 20 Меп and Women. Compare the stats with the Wimbledon Logs 


onthe previous pages. 





String String Footwear Clothing ' 
String Model Gauge Tension Brand Footwear Model Brand 
Wilson Natural/Big Banger Alu Power Rough 16L 2 Nike VAPOR S2 Nike 
Pro Hurricane Tour 16 24.5 Nike Air Max Breathe 3 Nike з 
Big Banger Original 16 Yonex SHT- 305 Yonex t 
Pro Hurricane/ VS Team 16L/ 16L 27 Diadora Speedzone Plus DA Diadora 14 
Pro Hurricane / VS + Team 16 27 Babolat Team All Court Roddick Lacoste 4 
Big Banger Original AND Engergy 16 25/24 Prince Freak 
Big Banger Alu Power 16L 29 Nike Air Zoom Vapor 3 Nike 
Big Banger Original 16 24/23 Sergio Tacchini Sergio Tacchini 
VS Team/ Big Banger Alu Power 16L/ 16L 27/ 26 NLG Air Zoom Vapor 3 Nike 
Super Smash 16 27 Diadora Speedzone Plus DA Diadora ‚А, Д 
Big Banger Alu Power Rough 16L 22 Adidas Barricade IV Adidas | 
Prime Gut 16L 27/25 Nike Breathe 3 
VS Team/ Big Banger Alu Power 16L Yonex SHT- 305 Yonex Y 
VS Team 17 31/30 Diadora Attax DA 2 Diadora 
Alu Power 17 Nike Air Max Breathe Free Il Nike 
Ballistic Polymono/ VS Touch 16/16 25 Nike Air Max Breathe Free II Under Armour 
Alu Power/ VS Team 17/16 25/27 Adidas Barricade IV Adidas 
Alu Power 17 25 ASiCS Asics Gel Sensation Asics 
VS Team 16 26 Adidas Barricade IV Dunlop 
Big Banger Original 16 23 Diadora Speedzone Plus DA Diadora 
| 
String String Footwear Clothing 
String Model Gauge Tension Brand Footwear Model Brand 
VS Touch 16 26 Reebok Reebok 
VS Touch 16 29 Fila X- Point Fila 
| HT Tonic First Gold 15L 27 Adidas Barricade 1 W Adidas 
| Pro Hurricane/ VS Team 16L Nike VAPOR 52 Nike 
| RacquetFuel 16L 325 Adidas Barricade IV W Adidas | 
Big Banger Alu Touch 16L 24.5/23.5 Fila X- Point Fila M 
Wilson Natural 15L Nike Air Zoom Thrive Nike | › Ü 
| Big Banger Alu Power 16L Yonex SHT- 304 Yonex | 
| Big Banger TIMO 18 Lejay \ 
Touch Turbo 17 26/25 Adidas Barricade IV W Adidas "u 
Timo TT 24/ 26 Nike Nike 
Wilson Natural 16 27:3 Reebok VESW DMX Reebok 
Big Banger Ace 18 Reebok Upset DMX Reebok | 
Big Banger Alu Power 161 24/ 23 Diadora Speedzone Plus DA Diadora 
Racquet Fuel 16L Adidas ClimaCool Feather 11 Adidas 
| Xcel Premium/ Pro Hurricane 16/17 Adidas Barricade IV W Adidas 
| Alu Power 17 29 Adidas Barricade IV W Adidas 
Big Banger Alu Power/VS Touch Natural Gut 16 23/24 Nike Air Zoom Vapor Speed Nike j 
Wilson Natural 17 28 IAS Sergio Tacchini Ke | 
| Tour Super 850/ Natural Gut 16L 27 Adidas Barricade 3 Adidas Ы. 
` ' 
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Marketing II — Advertising and Promotion 
Marketing Il- Werbung und Promotion 


I hope our racket specialist shops had a chance to start doing some marketing research and setting up a 
marketing plan. This article will cover how to advertise to get your customers buying products and how to 
advertise to get new customers in your market. 

Ich hoffe, dass unser Tennisfa chgeschaft die Möglichkeit hatte etwas Marktforschung zu betreiben 
und eine Marketingstrategie aufzusetzen. Dieser Artikel beschäftigt sich mit der Frage, wie Sie durch 
Werbung Ihre Produkte an Ihre Kunden bringen und wie Sie mit Werbung neue Kunden gewinnen 
können. 


From our last article you know who your customers are and what they want to buy. The next step 15 to know 
how to contact them and get them interested ın your business. You cannot expect people just to walk into your 
store. Today with the internet and mail order, customers have unlimited ways to purchase the products they 
need. Advertising is a $400+ billion industry in the world, so you can see how important it is today. 

Durch unseren Artikel in der letzten Ausgabe wissen Sie wer Ihre Kunden sind und was sie kaufen 
wollen. Der nachste Schritt ist es, herauszufinden wie Sie Ihre Kunden erreichen konnen und das 
Interesse an Ihrem Geschaft wecken. Kunden haben heutzutage, durch Intemet- und Versandhandel, 
nahe zu unbegrenzte Moglichkeiten sich die benotigten odergewünschten Produkte zu beschaffen. 
Werbung ist eine mehr als 400 Milliarden $-Industrie weltweit, allein daran konnen Sie erkennen wie 
wichtig Werbung heutzutage ist. 


In the last article we found YOUR unique selling proposition. What makes your shop different from other 
shops? Now you have to set up your advertising plan to communicate this to your customers. Even if there are 
only small differences, it is how the customers perceive your shop. 

Im letzten Beitrag haben wir IHRE einzigartige Verka ufspraà misse gefunden. Was macht Ihr Geschäft so 
unterschiedlich von anderen Geschäften? Nun müssen Sie Ihren Werbeplan aufstellen, um das Ihren 
Kunden zu vermitteln. 


The three types of advertising, we are interested in, are Product Advertising, Image Advertising and Public 
Service Advertising. 

1. Product Advertising includes all the products and services you offer in your shop, including stringing 
and racket customizing. 

2. Image Advertising includes your qualifications, such as a Member of the ERSA, Master Racquet 
Technician Certification, ex-playing and teaching credentials or experience stringing at professional 
tournaments. 

3. Public Service Advertising 1s great as you can get free advertising for you shop. This includes 
sponsoring tournaments, collecting used balls and rackets for Junior Tennis or sponsoring teams at clubs 
or schools. 


Hierfür sind drei Arten von Werbung relevant: Produktwerbung, Imagewerbung und 
Öffentlichkeitswerbung. 
1. Produktwerbung beinhaltet all Ihre Produkte und Dienstleistungen, die Sie in Ihrem Geschäft 
anbieten. Dazu zahltauch dasBespannen und Anpassen von Schlägem. 
2. Imagewerbung beinhaltet Ihre Qualifikationen, wie Ihre Mitgliedschaft in der ERSA, Ihr Master 
Racquet Technician Zertifikat, Nachweise über Ihre früheren Spieler- und Lehrtätigkeiten oder 
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Ihre Erfahrung vom Bespannen auf Profi-Tumieren. 

3. Offentlichkeitswerbung ist eine tolle Möglichkeit, freie Werbung für Ihr Geschäft zu bekommen. 
Das kann z.B. durch dasSponsem von Tumieren, das Sammeln von Ballen und Schlagem für 
Kindertennis oder das Sponsem von Mannschaften in Klubs oder Schulen sein. 


The next step 1s to decide which advertising tools you want to use and set up a plan for the upcoming season 
and year, along with a budget. Some of the possibilities are print media (magazine and Newspaper), Internet, 
Mailers or Flyers and Promotional Items. 

Der nàchste Schritt ist es nun zu entscheiden, welcher dieser Arten Sie benutzen möchten, um dann 
einen Werbeplan samt Budget für das nächste | ahr oder die nächste Saison, aufzustellen. Einige der 
Möglichkeiten sind Printmedien (Zeitungen oder Zeitschriften), das Intemet, Versandbroschüren, Flyer 
und Werbeartikeln. 


1. Magazines and Newspapers — These are the most costly way to advertise for a shop and you should have 

a fairly large budget for this. The advantage 1s, that you can reach a large targeted audience. Using a local 
newspaper you can reach tens of thousands of readers in you area. The disadvantage is that you contact a large 
percent of people not interested in racket sports. With sport or racket sport magazines you can reach thousands 
of readers interested in your products. The disadvantage is many readers are not in your area unless you have a 
local sports or tennis magazine. 

1. Zeitungen und Zeitschriften - Das ist die kostspieligste Weise Werbung für ein Geschaft zu machen 
und Sie sollten dafür ein ordentliches Budget zur Verfügung haben. 

Der Vorteil ist, dass Sie eine sehrgezielte Aufmerksa mkeit emeichen werden. Mit Werbung in einer 
lokalen Zeitung erreichen sie Zehntausende Leser in Ihrer Umgebung. Der Nachteil ist, dass ein großer 
Teil der Leser nicht an Ihrer Sportart interessiert ist. Mit Werbung in Sport- oder Tennissportmagazinen 
konnen Sie Tausende von produktinteressierten Lesem erreichen. Der Nachteil dabei ist, dass viele der 
Leser nicht aus Ihrer Region kommen, falls Sie kein regionales Sport- oder Tennismagazin haben. 


2. Internet — Every shop today should have a web-site at least for presence in the internet. Many shops also offer 
an online shop to reach more customers. There are many possibilities to get free advertising on the internet, 
such as putting banners on your site for companies or associations and having them put a banner on for you. 
With millions of tennis sites it 1s also necessary to register with search engines. This can be done for free or you 
can pay someone to do it, who will then update your registration, too, to keep you in front of other shops. If 

you decide to sell online, a great way to advertise is using search engines, although it is quite expensive. I have 
talked to several shops who find it worth the money. 

2. Intemet - | edes Geschäft sollte heutzutage eine Intemetseite haben - sei esauch nur um Präsenz 
im Intemet zu zeigen. Manche Geschäfte bieten auch einen Online-Shop an, um so mehr Kunden 

Zu erreichen. Im Intemet gibt es viele Möglichkeiten kostenlose Werbung zu bekommen - z.B. durch 
Bannertausch: Sie setzen Werbung auf Ihrer Seite für ein anderes Geschaft oder eine Vereinigung 

und im Gegenzug machen diese Werbung fürSie. Da esMillionen von Tennisseiten gibt, empfiehlt es 
sic h, sich in Suchmaschinen eintra gen zu lassen. Das kann kostenlos erfolgen oderSie beauftragen 
jemand Sie zu registrieren und die Registrierung aktuell zu halten, so dass Sie anderen Geschäften 
weiterhin voraus sind. Falls Sie sich entscheiden online zu verkaufen, haben Sie die Möglichkeit über 
Suchmaschinen Werbung für Ihr Geschaft zu machen, obwohl dies eine teure Angelegenheit ist. Viele 
Geschäfte, mit denen ich gesprochen habe, meinen aber, eswäre dasGeld wert. 


3. Mailers and Flyers — If you collect contact information from all of your customers, mailing are great to get 
customers coming into your shop more often. The printing 1s relatively inexpensive and in most countries 
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there are special postage prices for mailings. Another possibility is to have the post deliver the mailings bulk to 
everyone in certain postal code areas. We have found it best to offer something for free or greatly reduced with a 
coupon, such as a free grip with a new string job when the customer returns with the coupon. 

3. Versandbroschüren und Flyer - Falls Sie die Möglichkeit haben, die Kontaktdaten all Ihrer 

Kunden zu sammeln, wären Rundschreiben eine gute Möglichkeit Ihre Kunden öfters in Ihrem 

Shop wiederzusehen. Der Druck ist relativ günstig und in den meisten Làndem gibt esbesondere 
Portoangebote für einen solchen Versand. Eine andere Möglichkeit wäre eine Postwurfsendung 

durch den Brieftragerfür einen bestimmten PLZ-Bereich. Am besten verbinden Sie ein solches 
Schreiben mit einem Couponangebot, zB. in dem Sie ein kostenloses G nffba nd für den Kunden, der 
zum Bespannen gekommen ist und den Coupon vorzeigt, anbieten. 


4. Product Promotions — These can include anything you put your name or logo on, such as racket re-strings, 
new rackets, business cards, ball cans, etc. A good example 15 to give a business card to your customers with 
a promotion on the back, such as a 10% discount on the next purchase or a free string job after 5 re-strings. 
Another good idea is to put a round label on your ball can lids. They often travel around the area from club to 
club and are seen by many people. The possibilities are unlimited. We have hundreds of tips in this area. You 
can think up many new ideas and try them out yourself. 

4. Werbeartikel - Das kann alles Mögliche sein, wichtig ist nur, dass Sie Ihren Namen oder Ihr Logo 
aufdrucken können. Möglich wären da Label in neu bespannten Schlagem oder in neuen Schlagem, 
Visitenkarten oder Balldosen, usw. Ein gutes Beispiel ware es, Ihre Visitenkarten mit Werbung auf 
der Rückseite zu bedrucken, wie z.B. mit einem 10% Nachlass beim nächsten Kauf oder einmal 
kostenloses Bespannen nach dem fünften Bespannen. Eine andere gute Gelegenheit ware ein 
passenderAufdruck auf den Balldosenkappen. Die Balldosen wandem von Klub zu Klub im ganzen 
Bezirk herum und werden so von vielen Leuten gesehen. Die Möglichkeiten sind unbegrenzt, und es 
gibt Hunderte von Tipps in diesem Gebiet. Überlegen Sie sich selbst welche und testen Sie es aus! 


Now with your new advertising plan, you have to analyze which things are working and make adjustments. 
Ask you customers what they thought of your different ads and promotions. This process will never end as the 
market and the competition changes. 

Nun, da Sie einen neuen Werbeplan haben, bleibt nur übrig darauf zu achten wasfunktioniert und 
wasnicht, natürlich dann auch weiterhin Anpassungen vorzunehmen. Befragen Sie ruhig Ihre Kunden 
nach deren Meinung zu Ihren verschiedenen Werbeaktionen. Das ist ein immerwährender Prozess, da 
sich der Markt und Wettbewerb immerzu verandem. 


If you have any questions, feel free to contact the ERSA at mmaslo3330 @aol.com 


Coming in our Next Issue - 
US Open Player Logs 


Marketing for Specialty Shops 111 
Tips Weaving Techniques 
New Products String Test 





32 





Eine Kombination aus Power, 
Ballkontrolle und dynamischer Reaktion. 
Für Professionals und Amateure geeignet. 


OFFICIAL STRING OF THE 
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Sole distribution ASHAWAY Products 
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New Racquet Stats 
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B UY ER'S GROUP FOR 





RACQUET SPECIALISTS 


The Racquet Tech Sports Group 
offers many advantages to 
independent retailers in the 
racket sports industry. 


offers Group Product Ordering, 
Marketing Concepts, Marketing 
Services, Management Con- 
sulting, Technical Educational 
Programs through the European 
Racquet Stringers Association, 
and Membership in the ERSA, 
the leader in racketsports in- 
formation technology. 





Group Buying Marketing Concepts Management Consulting 
offers the independent racket- promoting group members to help set up and run your 
sports dealer the possibility to as experts in the retail racket business professionally and 
compete with the large chains, sports industry, and the advan- PROFITABLY. 

mail- order businesses tages of professional advice to 

and internetshops. the end consumer. 


Advertising and Design 


services are available for the members at great savings. 


Educational Programs 


including topics such as Marketing, Management, Technologies, 
Stringing; racket repair and tuning are offered to the members. 
Training Seminars set up and run by Master Racquet Technicians 
and ProTour Stringers throughout Europe. 


Membership in the 
European Racquet Stringers Association 
Yearly membership is included as part of your Racquet Tech Sports The Racquet Tech Sports 


Group membership, giving you all the technical information and Group 
new product information to run your shop successfully. 


FXP™ Power. In Соп 





Control 
Strings 


Precise placement 
and maximum feel 
for a perfect game. 


Testsieger - Tennismagazin Germany - 





FXPTM Strings 


Meet the hottest member of HEAD’s excellent string selection: FXP™, the ultimate con- 
trol string. FiberGEL filaments provide outstanding ball pocket, resulting in maximum 
control and great power. The polyester filaments give the string added durability, control 
and a crisp feel. A great performance string for all players. 


